s a firm that's spent the last 20
years on the cutting edge of
mass-tort litigation, the attorneys
at Weitz & Luxenberg are well
aware that one of the major keys to rep-
resenting clients individually lies squarely
in client service. The firm, which is a leader
in the current Vioxx, Bextra and Celebrex
litigations against some of the country’s
most powerful pharmaceutical companies,
responds to each and every query a client
may have, from basic questions to the most
critical matters. “Handling thousands of
cases, individually, is an immense respon-
sibility as well as a logistical challenge
which we successfully meet by providing
a well-appreciated human touch at
each stage of the complicated litigation
process,” says Arthur Luxenberg.

With an impressive roster of Super
Lawyers — acclaimed senior partner
Perry Weitz, managing partner Arthur
Luxenberg and partner/chief trial attor-
ney Robert Gordon — and 55 attorneys
in several offices around the country, the
firm has built its reputation on dazzling
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“We find ourselves fortunate to have the opportunity
of practicing law at its highest level for America’s most
vulnerable citizens as well as furthering ambitious

philanthropic and social initiatives.”

courtroom wins complete with impres-
sive multimillion-dollar verdicts. But the
three attorneys won't belie the incred-
ible amount of legwork that goes into
each case. "Merck isn't just going to
throw money at you,” says Mr. Weitz.
“They know that when we litigate a
case, we've spared no expense, have
found the best experts and are ready
to go the distance.” Indeed, says Mr.
Gordon. “We also take great pride in
our track record of negotiating the high-
est settlements in the country.”

Weitz & Luxenberg's work goes far
beyond pharmaceutical cases, however,
and is just as adept at handling cata-
strophic injury and medical malpractice
cases as it is in dealing with drug compa-
nies. Itis one of the top firms in the nation in
asbestos litigation, with over 35,000 clients
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— ARTHUR LUXENBERG

nationwide, and is also leading the way in
toxic- and environmental-tort cases. That's
not even to mention the firm’'s pro bono
work and its considerable involvement
in charity work for countless non-profit
organizations, schools and charities —
especially those addressing hunger.

But regardless of the litigation, Mr.
Luxenberg knows that his team is driven
by satisfaction and results. “l can't really
vocalize what kind of pride we take in the
knowledge that we are continually advanc-
ing the rights of injured victims,” says Mr.
Luxenberg. “It's a serious responsibility and
one that we embrace wholeheartedly.”
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